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OBJECTIVES

Learn/review the basics of Step ™ type

Understand the relationship harveen
Step | and Step 1™ type

Read your results
Understand the Ste:p ¢ facets
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TODAY’S AGENDA

MBTI® Step I" results

MBTI Step Il results
How to read your report
Understanding the fecats

Putting it all together

Reflecting on your results
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MBTI® STEP II" RESULTS

Show the distinctive ways you evj ress
your MBTI Step ™ type

Help clarify unclear prefercii es

Suggest ways to use ¢l oarts of
your personality

Help you better vriderstand others
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ACTIVITY
INTRODUCING THE FACETS

Arrange yourselves this way

FAC,. T "R

RIGHT

~ 7 CENTER
@
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RELATIONSHIP BETWEEN STEP I™ V&
MOtI.
PREFERENCES AND STEP II™ FACETS
EXTRAVERSION INTROVERSION é ING INTUITION
Initiating Receiving \\ oncrete Abstract
Expressive Contained % Realistic Imaginative
Gregarious Intimate Practical Conceptual
Active Reflective @ Experiential Theoretical
Enthusiastic Quiet Q\ Traditional Original
THINKING FEE @ JUDGING PERCEIVING
Logical Empathe# Systematic Casual
Reasonable Compassionate Planful Open-Ended
Questioning Accommodating Early Starting Pressure-Prompted
Critical Accepting Scheduled Spontaneous
Tough Tender Methodical Emergent
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THE WHOLE IS GREATER THAN £

THE SUM OF ITS PARTS L

INITIATING- E:’ PR SSI\ S-
RECEIVING SO 'TEeD
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